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Short-form video remains king

Ease of creation = widespread participation



Smart, addictive algorithm.

Built for discovery, not just community.

Trend culture drives engagement.

A global stage, local voice.

The new search engine.



NZ CONTENT IS BOOMING — TOURISM PERFORMS INCREDIBLY WELL

1.5+ BILLION USERS GLOBALLY

FASTEST GROWING DEMOGRAPHIC? 30–50 YEAR OLDS

74% OF USERS SAY THEY’VE DISCOVERED A NEW DESTINATION ON TIKTOK

OVER 60% OF GEN Z & MILLENNIALS USE IT AS A SEARCH ENGINE







It’s All About Short-Form Video — and It Works The ‘For You Page’ Is a Game-Changer

TikTok isn’t just another social platform - it’s a discovery tool, a 

creative playground, and a storytelling machine. Here’s what sets it 

apart from Instagram, Facebook, and everything else:



https://www.tiktok.com/@fannypack310/video/7302268646439750958


It’s Trend-Driven and Community-Led

TikTok is no longer just for teens or creators — it’s a cultural platform, 

a search engine, and a content discovery tool. If you want your 

business to stay visible and relevant, this is where attention is going.

It Speaks to Everyone

Music + Audio Culture Is Built In







•

•

•

•

•



This diversity keeps your feed engaging, and it helps you appeal to different customer 

types.

You don’t need to post the same style of video every time. In fact, variety is key, for 

example;
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@cheapcarsnz @hydro_attac

k

@AJHackettBungyNZ



 Tool kit:

CapCut or InShot for editing

TikTok's native editor

Tripod + phone + light (optional)

 Tip: Film once a week. Post 2–3x a week. 

Repeat.





These are the types of videos people engage with and share while planning travel and if your customers are 

sharing their experiences repurpose that UGC content 



YOU DON’T NEED TO GO VIRAL.

TIKTOK IS NOT JUST A TREND - IT’S A DISCOVERY ENGINE.

YOU DON’T NEED TO BE TRENDY.

YOU JUST NEED TO SHOW UP WITH REAL, CONSISTENT CONTENT.

IT’S WHERE PEOPLE ARE DECIDING WHERE TO TRAVEL, WHAT TO DO, AND WHO TO BOOK WITH.



 Be helpful. Be consistent. Be real.

You’re already creating unforgettable experiences. Let TikTok help people find them.



TikTok Starter Checklist



Additional notes from the Q&A  

What should you do if there is already content on TikTok about your business?

This is called UGC content. You can either simply repost it (using the TikTok repost feature) This will aggregate all content to a 

seperate ‘repost feed’ NOT appear on your main grid / feed - ‘this is so fine to do’ Just know that every piece of content cant be like 

this, as when people visit your page, your page will look empty.

I want to download and repost a piece of content - how do I do that?

These two apps are a great start. You can copy and paste the URL of the content and it will save to your phone - you can toggle 

usernames on and off and it also removes the logo associated with the platform you are pulling it from. Anything with a TikTok 

logo posted to IG / FB will unfortunately be automatically suppressed and visa versa. If you can, post the origional content to 

each channel OR download using these apps and post. IF you are pulling UGC, always best to drop a wee message to the creator 

/ original poster for permission. 

If you need any help, reassurance you are doing a great thing or you need a cheerleader, you can find me on Instagram - 

@sophiepiearcey - reach out to your RTO, or drop me an email sophie@thesocialfoundry.co.nz 

I LOVE, love, love social media so no question is too big or too small or not worthy of asking. 

Thank you for your time, you are all brilliant and I cant wait to see your social journeys flourish! 
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